Temamuunuu nanpaw/ Thematic direction
Momusayii ma cmumyau wo0o po3sumKy iHHO8ayil y 001iK080-piHaHCO8UX ma
NOOAMKOBUX CUCMEMAX 8 CYUACHOM) HAYIOHATLHOMY U 2/I00AIbHOMY cepedosuyi. /
Motivations and incentives for the development of innovations in accounting, financial
and tax systems in the modern national and global environment.
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BIIJIMB BITPOBA)KEHHS THHOBAILIII HA XKUTTE3JATHICTh
COLIAJIBHO-EKOHOMIUYHUX CUCTEM B CYUACHUX YMOBAX

B cywacHMX yMOBaxX aKkTyaJbHUM 3aIUIIAE€THCS IMHUTAaHHS 3a0e3MeUeHHs] JKUTTE3IATHOCTI
COIIaIbHO-€KOHOMIYHHMX CHCTEM. AJDKE Cy4acHE CEpeJOBHILNE XapaKTEePHU3Y€EThCS IUHAMIYHHUMHU
3MiHAMH, 10 MOXXYTh NMPHU3BOAHWTH JIO PYWHYBaHHS COIIAJIbHO-CKOHOMIYHUX CHCTEM. [HHOBaIli —
BYKJIMBHH €JIeMEHT (PyHKIIIOHYBaHHSI COIIaIbHO-eKOHOMIYHOI CUCTEMHU, a TAaKOX il PO3BUTKY.

3naTHICTh CYyO0’€KTiB [0 caMoopraHizaiii, caMmOCTiiiHe (YHKIIOHYBaHHSI Ta pPO3BUTOK €
JKUTTE3IATHICTIO  COLIAJIbHO-EKOHOMIYHOI cucTeMU. JKHUTTE3HATHICTH COLIAIBHO-EKOHOMIYHOL
CHUCTEMHU TIpH BIIPOBAPKEHHI IHHOBAIIW 3aJeXKHUTHh BiJ OaraThox (DakTopiB, cepen SKUX MOXKHA
BUJUIMTHA JBa THIMH, IO BIUTMBAIOTh Ha IIE€H Mpolec: JOTiYHi, IO MOB’s3aHi Oe3MocepelHbo 3
IHHOBAIlI€IO, Ta aJOTi4Hi, SKi TOB’S3aHI 3 EKCTPAOPAMHAPHUMH TMOMISIMHA 1 pusukamu. Jloriusi
dakTopu MOXHA TOAUTUTH HA JBa MIATHIM: JOTIYHI MOeAUHKH ((PakTopH, fKi BIATICHSIIOTH BKE
ICHYIOUi /11 Ta TEXHOJIOTI1, 0 CXOXi 33 SAKOCTSAMHU J0 HOBOBBEJICHHS) Ta JIOTi4HI COI03M ((hakTopw,
0 TMOEAHYIOTH BXKE ICHYIOWl i7ei Ta TEXHOJOrii 3 HOBOBBEACHHSM, HE MAalOTh MPOTHPIY Ta
3a0e3MeuyoTh MOIKUPEHHS 1IHHOBALIN).

[Tlin dwac BHOpoBajKEHHS I1HHOBAIll BUHUKAIOTH PI3HI PHU3MKH, M0 BIUIMBAIOTh Ha
JKUTTE3MATHICT  COIIAIBHO-CKOHOMIYHOT cuUcTeMH. J{0 HAWNOMMPEHIMUX MOXKHA  BiJHECTH
¢binaHcoBUil Ta (YHKI[IOHANBHUN PU3HMK, a TAaKOXX PU3MK BTpaTH uacy. Jls 3MEHIIEHHS BIUIMBY
PU3MKIB, 10 BUHHUKAIOTh IPH BIPOBAPKEHHI i1HHOBaMii, HEOOXiAHO OI[IHIOBATH XHUTTE3AATHICTDH
COIIIaIbHO-€KOHOMIYHHUX CHCTEM, 110 € CTAaHE MEePCIEKTUBOIO MOATBIINX TOCITIIKECHb.
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[TornuGneHHst KPU30BUX SBUI IOB’SI3aHUX 3 IOBHOMACIITAOHMM BTOPTHEHHSM POCIHCHKOI
dbenepartii GopMyIOTh KPUTHYHO HU3BKIM PIBEHh €KOHOMIYHOI O€3MEeKH YKPATHCHKHUX IMiIMPUEMCTB.
ToMy KIIOUOBI CTEHKXOJAEpH MOTPEOYIOTh OUTBIN TNMMOOKOI iH(popMalii Mpo cTaH EKOHOMIUHOL
Oe3rnekn cy0’ekTiB rocmomaproBanns. [1{o aktyamizye mpoOiaeMaTHKy BIPOBAKEHHS KOMIUICKCHOI
iHpOpMaLiiHO-aHAIITUYHOTO  CHCTEMH  MOHITOPHUHTY  €KOHOMIUHOi  Oe3meku  Cy0’€KTiB
TOCTIOZapIOBaHHS.
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