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1 I-p €KOH. HayK, JIOIl., AOL. Kadeapu MEHEIKMEHTY Ta Oi3HeC-aAMIHICTPYBaHHS,
HamionanbHuit aepokocmiunuii yHiBepcutet iMm. M. €. JKykoBcbkoro
«XapkiBChbKUH aBlalliiHUI IHCTUTYT», M. XapKiB, YKpaiHa

2 3106yBay Apyroro (MaricTepchbKoro) piBHs BHIIOI ocBiTH, crer. 075 MapkeTuHr,
HarionansHuit aepokocmiunuii yHiBepcutet iM. M. €. XKykoBcbkoro
«XapKiBCbKUH aBlal[iiHUM IHCTUTYT», M. XapKiB, YKpaiHa

PO3BUTOK IIU®POBOI'O MAPKETHUHI'Y MIJ BINIUBOM TEOPII
IHHOKOJIIHb

HudpoBuid MapkeTUHr ab0 AUHKUTAN-MApPKETUHI — 1€ MO€JHAHHS PI3HUX
TaKTUK 3 MPOCYBAaHHs MOCIYT 1 TOBAapIB Ta B3a€EMOJIi 3 KJII€HTaMU B LU(pPOBOMY
cepenoBuitl. I{e mousarTs 3’ sBunock B nepiona 3 1990-x mo 2000-H1 poku. [1]

[udpoBuit mapketuHr GopmyBaBcs 31 3pOCTaHHSAM  MOMYJSPHOCTI 1
BUKOPHUCTAHHS IHTEPHETY Y BCbOMY CBITI, III0 BUMYIIIYBajO 3HaAHOMUTHCS 3 HOBUMHU
IHHOBAI[IHHUMH TEXHOJIOT1IMHA MapKETUHTOBOT AiSJILHOCTI.

Ha choroguimHiii AeHb Mepeka IHTEpHET BUKOPHUCTOBYETHCS Maike B yCiX
00JIaCTSX JOJICHKOI AiSTbHOCTI. PO3BUTOK IHTEPHETY MPSMO BILUIMBAE HA CTAHOBJICHHS
IM(POBOr0 MAPKETHHIY $IK OKPEMOrO 1 BaXKJIMBOIO HAMNPSIMKY B MapKETHHIOBIH
JISUTBHOCTI OpraHizanii. 3apa3 uupoBuil MapKETUHT — 1€ TI0Ch OLIbIIIE, HIXK TPOJAXK
iHQopMaIIiHUX TPOIYKTIB, 3apa3 Wje TOpriBias 1H(OPMAIIHHUM MPOCTOPOM,
MPOTPAaMHUMHU TMPOAYKTaMH, Oi3HEC-MOJeNsIMH 1 OaraTbMa I1HIIMMU TOBapamMu M
MOCJIyramMu.

152


https://forbes.ua/news/nova-poshta-za-2023-rik-vidkrila-2242-novikh-viddilennya-i-zbilshila-pokrittya-merezhi-na-20-26012024-18802
https://forbes.ua/news/nova-poshta-za-2023-rik-vidkrila-2242-novikh-viddilennya-i-zbilshila-pokrittya-merezhi-na-20-26012024-18802
https://forbes.ua/news/nova-poshta-za-2023-rik-vidkrila-2242-novikh-viddilennya-i-zbilshila-pokrittya-merezhi-na-20-26012024-18802
https://novaposhta.ua/partners/id/11730
https://cases.media/article/ukrayinskii-dosvid-komunikaciyi-brendiv-pid-chas-viini
https://forbes.ua/company/ukrainske-it-mozhe-zrosti-vtrichi-taras-kitsmey-pro-maybutne-it-rinku-strategiyu-softserve-ta-bum-tekhnologichnoi-osviti-12092022-8137
https://forbes.ua/company/ukrainske-it-mozhe-zrosti-vtrichi-taras-kitsmey-pro-maybutne-it-rinku-strategiyu-softserve-ta-bum-tekhnologichnoi-osviti-12092022-8137
https://forbes.ua/company/ukrainske-it-mozhe-zrosti-vtrichi-taras-kitsmey-pro-maybutne-it-rinku-strategiyu-softserve-ta-bum-tekhnologichnoi-osviti-12092022-8137
https://vctr.media/ua/kejsi-ukrayinskih-i-svitovih-kolaboraczij-brendiv-147152/
https://vctr.media/ua/kejsi-ukrayinskih-i-svitovih-kolaboraczij-brendiv-147152/

Ha po3BUTOK MapkeTHHTY, B 0COOJUBOCTI IU(POBOTO, BEIMUE3HUIN BILUIUB Ma€e
[1JIbOBA ayAUTOPIA, @ CaMe Ti JIIOAM, IO OYAYTh KyImyBaTH MPOIYKT a00 MOCIYTY.

[ TyT MU MOXeMO 3a3HAYUTH, IO A BUBYECHHS IIIOBOI ayIuTOpii mo0pe
JOTIOMOYKE T€OPisl MOKOIIHb.

TepMmin «Teopis mokomiHky Boepie 3’ siBunacs y 1928 pori B crarti «IIpobiaema
MOKOJIIHB» HiMeIpKoro comionora Kapma Mannraitma. Bin 3a3HavaB, 1mo Ha
BIIOJI00AHHS 1 TOBEIIHKY JIOACH CYTTEBUN BIUIUB MAa€ CEPEAOBUIIE, B SIKOMY
KOHKPETHE IIOKOJIIHHS TPOBEJIO CBOK MOJIOAICTh. BiamoBigHo 10 Horo Tteopii,
MOKOJIIHHS 3MIHIOIOTHCS TOCIIIOBHO, 1€ B11I0yBaeThCsl KOkHI 20-25 pOKiB, 1 KOXKHE
HACTYITHE MOKOJIIHHS CYTTEBO BIPI3HIETHCS B1JI MOMEPETHBOTO.

B cywacHoMy cycniibCTBI MPUHHSATO BBa)XaTH OCHOBHMMH TMOKOJIHHAMHU
nokoinHg X, Y, Z ta Anbda. [2]

[Toxoninasa X — 1€ JIFOAW, HApPOKEeH1 opieHTOBHO Y 1961-1981 pokax. e vac
craay HapoKYyBAaHOCTI Ta MOJABIITO] HEBU3HAYEHOCTI: MOJIOICTh JIFOJICH ITHOTO BIKY
npunana Ha po3nan PagsHcekoro Coro3y, Ae@iuuT NPOAYKTIB, MEpexil KpaiHu
710 pPUHKOBOI €KOHOMIKHM. Yce I1Ie 3pOOWJI0 TOKOJIHHA CaMOCTIMHMMH Ta JIETTINM
y OpUAHATTI pimieHb. JIFogu 1bOro MOKOJIHHS LIHYIOTh CIM’I0, MOCTIHHY poOOTY,
BJIACHICTb.

[ToxoninHsaM Y (MijeHIanu) NPUAHATO BBa)KaTH JIOJEH, 110 OyJIM HapOKEHi
y 1982-1996 poxax. Ix HasmBaroTh MineHiamamm, 60 BOHM CTajaM MOBHOMITHIMH BKe
y HOBOMY THUCAYOJITTI. MOJIO/IICTh TIOKOJIIHHS Y TpHIiaia BXKe Ha Mepioj] Cy4acHOi
VYkpainu, akTUBHUH pO3BUTOK HU(PPOBUX TEXHOJOT1H, COIIAIBHUX MEPEX, TOMY BOHU
JIETKO aJanTyIOThCS 10 3MIH Ta Cy4acHUX TPEHIB. JIF0aAH 1[bOTO MOKOIIHHS HIHYIOTh
1HIUBITyJIbHICTh, CBOOO Ty, CAMOPO3BHUTOK, SIKICHI TOBApH 1 BOHU FOTOBI IUIATUTH 32
HUX.

[Toxoninust Z (3ymepu) Hapoawiuch B mepion 3 1997 mo 2010 poxu. Ile
MOKOJIIHHSL BUPOCIO 3 1HTEPHETOM 1 CMapT(OHOM, yepe3 1€ 3yMEpH YHIKaIbHI 1
MOMEHTaIbHO chpuiiMaroTh iHGopmamito. [lokoniHHa Z y Oarato 4yoMmy CXOXl1 Ha
MiJCHIANIB, aj¢ MaroTh 1 BIAMIHHOCTI. I[IHHOCTI TOKOJIHHS: BIAIIOBIJAIBHICTD,
TypOOTa Npo €KOJOTiI0, IBUIKE MUCIEHHS, CAMOCTINHICTb, 3I0POBUI CITOCIO JKUTTSL.

[Toxoninus Anbda — ue oau, HapomkeHi B nepioa 3 2010 mo tenepinHii yac.
Bonu Hapomunauce Bxke B HOBOMY THUCSYOJITTI, B 4YacH, KOJM WJe TaIHHS
HapOJ/XKYBaHOCTI MO BChOMY CBIiTy. JIFOAM 1IbOTO MOKOJIHHS 3aCBOIOIOTH HUGPOBY
1H(pOpMaIlito 3 cCaMOTro IUTUHCTBA.

X049 1 BUAUISETHCS YOTHPH OCHOBHMX IIOKOJIIHHS, aje i IudpoBoro
MapKETHUHTY HaWOIIbII IIKaBUMH € JIBa MOKOJIHHS, 10 3HAXOJATHCS IMOCEPEIHI —
MiJieH1amu 1 3ymepu. YoMy Tax?

i moKoiHHS XapaKTePU3YETHCS TUM, IO CaMe BOHHU 3pOCTAJIH TT11 9acC MIBUIKOTO
JOCTYITy JJI TEXHOJIOT1H, 1udpoBi3arllii, MOsIBU IHTEPHETY, CMapTQOHIB 1 COIIaTbHUX
Mepexk. BoHM HEe MOXYyThb KUTU O€3 IHTEpHETYy, Bcs 1H(OpMallisi OTPUMYETHCS 3
IHTEPHETY, TOX 1 MOKYNKH BOHU POOJISATH caMe TaM. Lli mOKOIIHHS HA JaHUH MOMEHT
MJIATDKOCIIPOMOJKHI, JTyXe 3aliexkath Bif TpeHaiB. Came 1i (HakTopu MOKa3yloTh, 110
1 poBU MapKETUHT Mae OyTH B TIEPIITy Yepry CIIPIMOBAaHUI caMe Ha HUX.
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Komnanii MatoTh OyTH B TpeHAl. BaXTMBO OTprMyBaTH yBary BijJi KOpUCTYBayiB,
MOCTIHHO PO3BUBATHUCH, 3MIHIOBATHChH, CIIIBIPAIIOBATU 3 BIIOMUMH OCOOHUCTOCTSIMH,
SIK1 MalOTh BIUTMB Ha JIIOJICH MOKOJiHB Y Ta Z.

Agazade U. I.1
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DIGITALIZATION AS A FACTOR OF THE TRADITIONAL SERVICES
MARKET TRANSFORMATION

Over the past three decades, the service sector has largely determined the main
macroeconomic indicators of most countries in the world. These indicators
significantly exceed the industrial sector of the economy and agriculture due to the
increased size of the gross domestic product. The trends in the change in. indicators
should also include an increase in the number of new jobs and a decrease in
unemployment, which is a key factor in ensuring sustainable development. The growth
of labor productivity in industry and agriculture due to the introduction of new
technologies and increasing automation of processes makes the service sector the main
source of sustainable employment.

The service market has been transformed under the influence of digitalization and
this is already an established fact that does not need to be proven. The development of
the service market is determined by a combination of the following key trends:

1. Digital transformation of the economy and social life;

2. Socio-economic processes of globalization, humanization and sustainable
development;

3. Trends in digital services and digital products;

4. Development of the sharing economy and the economy of collaboration.

The digital transformation of the services market is based on increased investment
in information and communication technologies, including software, innovative
equipment and the development of digital means of communication.

The development and transformation of the services market have influenced the
development of the sector through:

1. The emergence of new types of services based on technologies of the digital
transformation era.

2. Transformation of traditional types of services through digital transformation
of its life cycle processes.

3. Servitization of production activities and the formation of a single value
proposition by increasing the share of services on behalf of a specific organization.

4. Changing consumer needs and expectations, including the emergence of the
phenomenon of diffusion of expectations.
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